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Exploring the Purpose of Use, Website Characteristics
and User Behavior of A Knowledge Website Based on
User Experience

Yu, Chia-Hao""

Abstract: Few studies on website user experience have focused on knowledge websites,
and most of them have adopted a quantitative research approach. Therefore, the researcher
invited users of MBAtalk, an agricultural knowledge website, to conduct in-depth
interviews. Through semi-structured interviews, participant observation, and secondary
data analyses, a triangulation of mutual evidence was established, helping the researcher to
build the research themes and their contents. The results revealed that users of knowledge
websites usually have a clear purpose, which varies depending on their background and
can be classified into problem-oriented or leisure reading. In addition, the perceived
characteristics of the website differed depending on its operation and presentation.
Given that MBAtalk is a professional website dedicated to providing knowledge related
to agriculture, the users perceived it to have two specific characteristics: website utility
and personal network-related utility. When users access knowledge websites, they usually
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forward messages or communicate their opinions to share with others, aiming to improve

relationships with others or to enhance their own reputation.

Keywords: purpose of use, user behavior, user experience, knowledge website, website
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